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Impressions: the number of times your posts were on screen 
Reach: the number of unique post views 
Website Clicks: The number of clicks on the link included in your
profile 
Profile Visits: The number of times your username is clicked on 

Measure results and adjust your strategy as needed .

Your next step is to determine if you’re earning more than you’re spending
on social media. By gathering data from your accounts and campaigns to
track and improve performance —analytics.

Facebook has an analytics dashboard. Use it to view likes, followers, reach,
and engagement for your pages and posts. Notice the changes before and
after a campaign.  Want to boost some ads, but not sure which ones? Use
the Promotions section to figure that out. Instagram offers analytics for
business profiles. More than just content, gain insights about who your
followers are when they’re online, and more. 

For your account, understand: 
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USE 

HASHTAGS

Including hashtags can be another way to help new users find your brand.
This can lead to greater engagement, boosting your brand’s social media
engagement through likes, shares, comments, and new followers.

MEASURING
RESULTS

www.iie.smu.edu.sg

Source: 
Hootsuite, Coschedule

IDENTIFY YOUR GOALS, DEFINE THE 
RIGHT METRICS AND KPIS.

Besides hashtags that are catered to your startup, try adding these hashtags to make your posts
visible to the Singapore startup community: 
#sgstartup #sgbusiness #sgentrepreneur #startupsg #IIEnovate #sgsmu #smuiie

3 ways to find the best hashtags: 
1. Monitor social media influencers and competitors
2. Use Hashtagify.me to identify the right hashtags for your brand
3. Know which hashtags are trending

Facebook: @SMUIIE (https://www.facebook.com/SMUIIE) 
LinkedIn: SMUIIE (https://www.linkedin.com/school/smuiie/) 
Instagram: smu_iie (https://www.instagram.com/smu_iie/) 

Tag SMU Institute of Innovation & Entrepreneurship on your social media posts! 
We will help to share or re-post through our channels :
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ADDITIONAL
POINTERS

www.iie.smu.edu.sg

1/3 posts to promote your business 
1/3 posts from influencers in your industry 
1/3 posts of personal stories to build your brand

Social media ‘rule of thirds’ 

iie@smu.edu.sg

Text only vs posts with image or video 
Photos of people or products vs graphics or infographics 
Length of video 

Use of image or video. Some ideas to try: 

Encourage your community to post your event on their
social media platforms and/or promote across their
company/professional social networks

Cross-promotion / Collaboration




