
https://www.youtube.com/watch?v=vDGrfhJH1P4




Features of the Years



7
Active
Years

40
Team

Members

>2500
Satisfied
Clients

>20,000
Features
Secured

Singapore

Malaysia

Indonesia



* A Glimpse of Our Clients

https://sg.linkedin.com/company/movingbits


• Measuring trust is your receipt to mastering trust

• Knowing your perfect blend of paid, earned, owned and shared media channels will help you create
great measurements for trust

* Communications Trends Going into 2024





• Measuring trust is your receipt to mastering trust

• Knowing your perfect blend of paid, earned, owned and shared media channels will help you create
great measurements for trust

• The media newsrooms are getting smaller and faster with speed of the essence – AI Tools can be your
ally

• AI’s role in the new digital era must do 2 things – safe cost and time while delivering close to industry
standard expertise

• The role of agencies/partners is to fuel a stronger strategy around your authentic brand while
harnessing AI tools

• TRUST is everything

* Communications Trends Going into 2024



*The
Trust Pyramid









* Timeline of Trust
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onwards
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Inversion of Trust
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* Timeline of Trust

Era of The Individual

Rise of social media
1970 – 2000s

2006 

onwards
Era of Corporation & 

State

2010 

onwards
Loss of trust

Future & 

Beyond

Inversion of Trust



* The 3 Things That Matter
The Brand Credibility Stack

Brand Identification Brand Conversation Brand Authority
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Brand Identification Brand Conversation Brand Authority
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* The 3 Things That Matter
The Brand Credibility Stack

Brand Identification Brand Conversation Brand Authority

“Who are they?” “I Know Them” “I Need Them”





* Currency of Trust

Will recommend 

your brand

Will use it more

Will give new 

products a chance

Will pay more



*5 Steps to
Become a
Media Darling





* Know Your Audience



* Know Your Audience

We need YOU Editors are King

Get To Know Me Monday Blues

Exclusives Please
Buy a Journalist?

The 
Journalist



* Know Their Desires

Government 
Announcements

Industry 
Disruption

SG’s First or 
Second

Innovation
Global First 
or Second

Government
Partnerships

Trend 
Jacking

The 
Journalist

Protagonist Stories



* Make An Impression

The 
Journalist

Ensure your key 
messages are 

shared

Be VERY
memorable

Prepare yourself 
extensively





Any questions ?

You can find me at

◉ Email: 
jeremy@elliotcommunications.com/jeremy@alphastory.co

◉ WhatsApp: +65 9786 5584
◉ LinkedIn: https://www.linkedin.com/in/jeremy-foo-jfz/

Thank You!

mailto:jeremy@elliotcommunications.com/jeremy@alphastory.co
https://www.linkedin.com/in/jeremy-foo-jfz/
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